Chapter 7
Innovativeness and
adopter categories
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(measuring organizational innovativeness)
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(measuring organizational innovativeness)
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(classifying adopter categories on the basis of innovation)

o SEVFEREHRAR (the S-shaped curve of adoption
and normality)
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(adopter categorization)
: BIFh5thE®& Innovators

. BHIKZ E Early majority

. BHIKZ 8l Late majority
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Marketing HRD Programs
— : BlFh5cBE& Innovators
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Marketing HRD Programs
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Marketing HRD Programs
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Marketing HRD Programs
I . #HEIARZ 2 Late majority
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Marketing HRD Programs
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(characteristics of adopter categories)

. 1 = 487 11 (socioeconomic characteristics)
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Lego camera + Force trainer
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